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Edgar Stejskal Markus Frank Martin Gaebges Jochen Flasbarth
Chairman of the Group Works Head of Economic Develop- General Secretary of BARIG President of the Federal
Council of Fraport AG ment at the City of Frankfurt (Board of Airline Representa- Environment Agency

tives in Germany e. V.)

Werner Schlierike: We are experiencing difficult
economic times, airline companies are not operating
at full capacity. Wouldn't this be a good time to
stop the project for expanding Frankfurt Airport on
grounds of sustainability?

Stefan Schulte: We have witnessed rising traffic
volumes for a number of months. Air traffic has
returned to growth territory. There is another,
much more important issue. Germany is depend-
ent on globalization and the international trade in
goods for its economic prosperity and the creation
of jobs. Air traffic is a key ingredient because the
international division of labor requires air traffic
and we have to develop air traffic in harmony with
climate change and environmental balance.

“We have to develop air traffic in harmo-
ny with sustainability issues like climate
change and environmental balance.”

Stefan Schulte

It’s correct to say that expansion will also generate
negative impacts for this region. But the survey
results demonstrate that more than 60 or 70 %

of people living in the region support expansion.
However, they are also asking us to implement
noise-reduction measures, in other words proac-
tive noise abatement and similar action. Our neigh-
bors also want us to take their cares and concerns
seriously.

Mr. Gaebges, the airline sector is currently experi-
encing tough competition. Some airlines are
battling for survival. What's happened? Have the
airline companies taken a wrong turning and not
acted sustainably?

Martin Gaebges: It’s undisputed that air traffic is
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growth rates are projected at approximately 5 %
each year. However, that doesn’t inevitably entail
continuous growth. It is essential to be able to
provide a flexible response and adapt the capaci-
ties to match the specific cycle. Even minor dis-
crepancies in entrepreneurial decisions may result
in significant difficulties that could even pose a
threat to a company’s existence.

Airlines as an industry are subject to huge pressures
on cost. Can these costs be passed on, for example to
the airport operators?

Martin Gaebges: The pressure on costs is im-
mense. The airline companies are making strenu-
ous efforts to help themselves by implementing
extremely tough cost-cutting programs. | believe
that we can demonstrate some very positive
achievements in Frankfurt. A master agreement
on the development of pay up until 2015 has pro-
vided planning certainty. The airline companies
are well aware of the basic parameters when they
fly to Frankfurt.

Mr. Stejskal, you are the representative of the
employees and you have been working at Frank-
furt Airport since 1970. Has the world changed
completely since then as far as employees are con-
cerned?

Edgar Stejskal: Indeed, that’s the case. Over the
past 40 years, a great deal has changed in the
sector. A process of “euphoric deregulation” has
replaced markets that were previously protected.
This has created lots of disjunctures such as cur-
rent overcapacities. The massive price-cutting
competition between the airlines has been reflect-
ed in the employment structure, pay and working
conditions. We need to strike a balance between
responsibility for the interests of the business and
the demands of employees. The outcome will re-
veal whether sustainability is truly a priority in our
market-driven system.

“We need to strike a balance here between
responsibility for the interests of business
and the legitimate demands of employees.

The outcome will reveal whether
sustainability is truly a priority in our

market-driven system.”

Edgar Stejskal

Mr. Frank, you are a shareholder of Fraport and as
a politician you also represent the people who live
and work here. What significance does Frankfurt
Airport have as far as you are concerned?

Markus Frank: Frankfurt/Main and the entire re-
gion are such an economic powerhouse because
we have the airport. You might say that the airport
is the core asset. This means we need to make
particular efforts to ensure that we don’t get left
behind.

As far as the negative impacts are concerned, it’s
important to bear in mind that our airport intro-
duced measures directed toward environmental
protection at an early stage, long before other
airports. A graded system of airport charges based
on noise levels was introduced many decades ago.
Noise monitoring points were established and
they highlighted the sources of noise and pointed
to appropriate action. Quite simply, people living
in the area expect innovations to be implemented
in order to guarantee “sustainability”.

Mr. Flasbarth, as President of the Federal Environ-
ment Agency, where to you perceive the risks to lie
in the air traffic sector?

Jochen Flasbarth: Perhaps the most uncomfortable
part of the debate relates to the sheer magnitude
of the statistics. An economy like the German
economy needs a major international air traffic
hub. There’s no dispute about this fact. At the
same time, not every flight movement, not every
ton moved and not every person traveling is posi-
tive. This is essentially a conflict within society.

The field of consensus on what we can actually do
about specific impacts is much greater. How can
we organize a productive system of air traffic with
less environmental impact, less greenhouse gas
pollution, fewer pollutants, less noise and using
less space? A good company can be distinguished
from a bad company by taking these questions se-
riously and setting short-term, medium-term and
long-term goals distinct from the competition.

Where do you perceive the specific impacts in a
densely populated area like the Rhine/Main region?
Is it the noise or is it the impact on the climate?

Jochen Flasbarth: That depends on your perspec-
tive. The people living in the region undoubtedly
have a skeptical view of air traffic because they ex-
perience the impacts on the ground. It’s too noisy.
They’re concerned about air pollution. You have to





