
 

Frankfurt Airport:  

Advertising Opportunities at Terminal 3 

 
Premium environment for strong brand presence 

With the opening of Terminal 3, Frankfurt Airport is introducing a new premium environment 

for high-impact brand visibility. The combination of modern architecture, international reach 

and innovative advertising spaces enables brands to display unique campaigns in one of 

Europe’s most important mobility hubs. 

Target audiences at Terminal 3 

Terminal 3 is becoming a hub for business decision-makers and passengers with high 

purchasing power. 58% of passengers have a household net income of over €4,000, 30% 

are business decision-makers.* 

 

Direct connections to the world’s most affluent markets – including Asia and the U.S. – make 

Terminal 3 a key gateway for brand communication with global reach. 

 

*Source: Fraport Monitor 2025 

Advertising opportunities along the passenger journey 

At Terminal 3, Media Frankfurt offers an integrated premium portfolio of digital and static 

large-format media, special advertising formats and promotions – across more than 2,500 m² 

of advertising space along the entire passenger journey. 

Digital highlight formats 

• Digital Check-In Icons: The two screens in the check-in hall are among the largest 

high-resolution indoor LED screens in Europe – each measuring 120 m². 

• Digital Plaza Stars: Large-format digital screens of approximately 60 m² each, 

located at the heart of the non-Schengen marketplace. High visibility in a premium 

retail environment, right where travellers are ready to spend. 

• Digital Welcome Network: 32 digital screens in the baggage claim area, ensuring 

strong brand presence during extended dwell times. 

• Digital Gateway Screens: 98-inch screens at high-traffic touchpoints close to the 

gates, delivering strong visibility shortly before boarding. 

Special formats & promotions 

• Brand Impact Zone: A fully customisable brand space within the non-Schengen 

marketplace. Ideal for immersive brand experiences near premium retail brands. 

• Promotion Points: Flexible promotional spaces for product presentations, events 

and interactive campaigns across the check-in area, marketplace, as well as boarding 

and arrival zones. 

 

Further information: https://www.media-frankfurt.de/en/  

https://www.media-frankfurt.de/en/

