
To coincide with the opening of Terminal 3, 
Longchamp announces the launch of its second 
boutique at Frankfurt Airport.nnnnnnnnnnnnn

Following the successful operation of its boutique 
in Terminal 1B over the past five years, 
Longchamp is expanding its presence at Frankfurt 
Airport with the opening of a further boutique in 
the new Terminal 3. The new retail space spans 
73 square metres and showcases a 
comprehensive selection of handbags, 
accessories, small leather goods and 
sunglasses.bbbbbbbbb

The official opening took place on 22 April 2026. 
The boutique is located in the central 
marketplace on the airside of the new Terminal 3 
at Frankfurt Airport.

wardrobe for over 30 years. For the occasion, it 
is reimagined in a stylishly pared-down version, 
Le Pliage One, which expresses the essence of an 
updated heritage through a simple equation: one 
icon, one concept, one color. 
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The boutique has been realised in accordance with 
the RISE store concept, which is inspired by the 
aesthetic of a classic Parisian apartment. The design 
creates a warm and inviting atmosphere while 
conveying the core brand values of Longchamp – 
authenticity, sincerity, energy and optimism. Much 
like a home that reflects the preferences, 
experiences and personality of those who live in it, 
the RISE design concept likewise embodies the 
company’s tradition and savoir-faire, as well as its 
energy and optimism.kjjjjjjjjjjjjjjjjjjjjjjjjjjjjjjjjjjjjjjjjjjjjjjjjjjjjjk

A defining feature of the RISE concept is the 
differentiated design of individual areas, each 
creating its own distinctive atmosphere. A 
welcoming table greets visitors at the entrance, 
while a lounge with two comfortable armchairs 
invites to linger.nnnllllllllllllllnnnnnnnnnnnnnnnnnnnn

The strong attention to detail is further reflected in 
the carefully curated decorative objects, which 
deliberately highlight the importance of creativity 
and craftsmanship within the Maison.

About Longchamp

Authenticity, sincerity, energy and optimism lie at the heart 
of Longchamp. Since 1948, the Maison—originally 
specialising in leather pipe cases—has evolved into a brand 
offering travel accessories, handbags, ready-to-wear, 
eyewear and footwear, delivering a fully-fledged lifestyle to 
its customers. Today, Creative Director Sophie Delafontaine 
continues this legacy, shaping her vision of the authentic 
Parisian woman. Her style is fluid and natural, infused with 
joie de vivre, and speaks to a modern, cosmopolitan 
clientele. Longchamp consistently reinterprets French 
elegance with a contemporary twist.ppppppppppppppppppp

Firm in the belief that sustainability is an essential 
component of exceptional craftsmanship, the teams at 
Longchamp have always practised their craft with care and 
responsibility. “We produce, we care, we repair.” In 2026, 
the Maison further strengthened its social and environmental 
commitments, underlining its ambition to act responsibly 
and with the utmost diligence through its B Corp™ 
certification. Recycling, repairing and ensuring product 
longevity are part of a continuous improvement approach 
with a clear focus on the future. The same applies to the 
value placed on its teams, the promotion of equal 
opportunities and the encouragement of creative 
expression.

For over 75 years, Longchamp has been committed to more 
sustainable production—a commitment the Maison will 
continue to pursue with the same conviction and 
consistency in the years ahead. Longchamp remains true to 
its independent family roots and has been led by the 
Cassegrain family for four generations. Today, the brand is 
present in more than 400 boutiques across 80 countries.
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