
   

TUMI Opens New Location in Terminal 3 at Frankfurt Airport  

The modern store sets an international retail highlight and showcases TUMI’s premium 
travel experience at the heart of Germany’s most innovative terminal. 

 
 

Munich, April 22, 2026 – Premium travel brand TUMI is expanding its presence in travel retail with 
the opening of a new store in Terminal 3 at Frankfurt Airport, coinciding with the official launch of 
the long-awaited passenger terminal. The location benefits from a forward-thinking retail 
concept and integrates seamlessly into the terminal’s modern shopping environment. As 
Germany’s largest airport and a major global aviation hub with over 60 million passengers 
annually, Frankfurt Airport offers an ideal platform for TUMI to strengthen its brand presence in a 
strategically important international travel destination. 

Covering approximately 75 square meters, the store showcases current collections and iconic 
bestsellers across travel, business, and accessories, along with TUMI’s signature personalization 
service offered at flagship locations worldwide. The contemporary store design reflects the 
brand’s distinctive aesthetic and creates a premium, functional shopping experience tailored to 
international travelers. 

In connection with the opening, Fraport AG emphasizes the importance of long-term 
partnerships and the strategic relevance of the new location: 

“We place great value on long-term partnerships and are always pleased to expand our 
successful collaborations with existing brand partners. At the same time, we pay close attention 
to strong alignment and the commitment of our partners to continuously evolve in order to meet 
our passengers’ expectations for a high-quality retail and dining offering. We are therefore 
delighted that TUMI will continue its success story at our location and now also be represented 
in Terminal 3. The retail experience in Frankfurt’s Terminal 3 will remain a lasting memory for 
travelers, thanks in part to TUMI’s presence.” – Julia Kranenberg, Chief Human Resources Officer 
at Fraport AG, responsible for the Retail and Real Estate segment 



 
TUMI also underscores the significance of the new store: “We are excited to now be represented 
in the new Terminal 3. The high passenger volume and the international character of the terminal 
provide the perfect stage to bring our brand to life,” says General Manager Lars Föll. 

Terminal 3 itself marks a new milestone for Frankfurt Airport. On April 22, 2026, the €4-billion 
terminal will officially open. It features three piers and is initially designed to accommodate 19 
million passengers annually. A new Sky Line connection links Terminal 3 to the existing terminal 
areas in approximately eight minutes, while more than 57 airlines will gradually relocate their 
operations there. 

The new TUMI store opens in parallel with the terminal’s official launch and represents another 
important milestone in TUMI’s expansion across strategically relevant international travel hubs. 

***  

About TUMI 

Since 1975, TUMI has been creating world-class business, travel, and performance luxury 
essentials designed to elevate, simplify, and enhance all aspects of life on the move. Blending 
flawless functionality with a spirit of ingenuity, TUMI is committed to being a lifelong partner for 
movers and makers pursuing their passions. The brand is sold in more than 75 countries and 
approximately 2,000 points of sale worldwide. Learn more at www.tumi.com. 
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